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The audiovisual content including cinema, theatre, visual art, or other media has broad and heterogeneous
audience: blind and sighted, hearing, and deaf viewers of various age, gender, cultural background, or mental
abilities. The profile of the audiovisual content viewer is vivid and changing. People with different physical
abilities, for example, blind and partially sighted people, face numerous challenges watching movies or theatre
performances: the problem is not only the language barrier of foreign films, but also the inaccessibility to the visual
layer of the product, which can be solved by the audio description service. Cintas states, that audio description
“consists in transforming visual images into words, which are then spoken during the silent intervals of audiovisual
programmes or live performances” (Cintas, 2008: 7). Hence, audio description (hereinafter AD) can generally be
understood as verbal commentaries of the visual layer of an audiovisual (or statical visual) product, and the demand
of the AD service is increasing with the rising amount of audiovisual material at this time.

The purpose of this scientific article is to define the profile of the Lithuanian consumer with a visual
impairment when it comes to the accessibility of audiovisual material. The first objective of the research is
to carry out a statistical analysis and provide structured information on the evolution of the number of blind
and visually impaired people in Lithuania from the earliest times when such data began to be recorded.
The second objective is to present research conducted in Lithuania during the last 15 years with the scope
of information and cultural content accessibility for the blind and partially sighted, concentrating to the AD
service. The three research works will be analysed and presented in this article: two of them were conducted by
other authors and the third (as well as the newest) was implemented by the author of this article — the Lithuanian
scientific research project “Inclusive culture: the study on accessibility of audiovisual products for the visually
and hearing impaired” (hereinafter “KlaRega”), which was dedicated to the analysis of Lithuanian deaf and hard
of hearing as well as blind and partially sighted audiences with special attention to the viewers’ profile.

Methods. The article combines diachronic (historical) analysis, statistical analysis, and critical content
analysis. The studies analysed in this paper use audience research methods such as paper and electronic
questionnaires, live interviews, and discussions.

Results. For many years, Lithuania has not had any research that reflects the profile, needs or experiences
of the Lithuanian blind and partially sighted audience in relation to AD. In 2008, the first attempts of research
on the AD service and method can be identified. The first in-depth research was only conducted in 2018, when
the research initiative by “Create for Lithuania” was launched. The “KlaRega” project, which ran from 2021 to
2022, allowed for a detailed study of the profile, experiences and needs of the audience of both deaf and hard
of hearing as well as blind and partially sighted people, for which the films with AD or SDH are intended. The
study also analysed the demographic factors that shape the profile of the visually impaired consumer of AV
material. The research has shown some relevant insights in the understanding the need of audio described
audiovisual content and the possibilities to reach that content by the Lithuanian visually impaired viewers.

Conclusions. The structured material presented in this paper has shown that there is a high degree
of unevenness in the studies of consumers’ profiles, with very different aspects being included in the research,
which leaves information gaps and makes it difficult to draw generalised conclusions. In this article,
the conclusions are based on the commonalities observed and highlight the differences between the three
studies presented and goes some way to describing how the viewers’ profile has changed over time.
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AynioBi3yanbHUI KOHTEHT, BKIIIOUAIOYX KiHO, T€aTp, Bi3yalbHEe MUCTENTBO UM IHII MeJia, Ma€ MIHUPOKY
Ta PI3HOPIMHY AyAUTOPIIO: CIII Ta 3psdi, UyIOUi Ta TIyXi TIAIadi Pi3HUX BIKOBUX, TCHICPHUX, KyJIBTYPHHUX
Ta PO3YMOBHX XapaKTepUCTHK. JItonu 3 GiznyHIMH 0OMEXEeHHSIMH, TAKUMU SIK He3psdi Ta c1abo30pi, CTHKa-
I0ThCS 13 IpobieMamu Mija yac neperisiay (GinbMiB 4M TeaTpalbHUX BHCTaB. Aymioauckpuiis, sky CiHtac
BH3HAUac€ SIK NepeTBOPEHHs BiyalbHHUX 00pa3iB Ha cnosa (Cinrtac, 2008: 7), nonmomarae BUPIIIUTH i MPO-
Onemu, 3a0e3rneuytoun BepOabHUN ONMKC Bi3yalbHOTO IIApy aylioBi3yallbHOrO YM CTATHYHOTO Bi3yalbHOTO
MPOAYKTY. 3amuT Ha aymioguckpuiito (mami — A/l) 3pocrae i3 30imbIIEHHAM OOCATY aymioBi3yaJbHOTO
MaTepianxy B Cy4acHOCTI.

Mertoro 1i€i HayKOBOI CTATTi € BU3HAUCHHS NPO(D1JIIO JIUTOBCHKOTO CIIOKMBAYa 3 MOPYIICHHIMH 30PY
3 TOYKH 30pYy AOCTYIIHOCTI aynioBizyambHOro matepiany. Ilepimie 3aBgaHHs ZOCIHIJKEHHSI — IPOBECTH
CTATUCTUYHHUI aHaJi3 1 HaJaTH CTPYKTYypOBaHy iHPOpPMALil0 PO 3MiHY KiJIbKOCTI CIIMHX 1 c1a0030puX
moeit y JIMTBI 3 HaliaBHINIMX YaciB, KOJHM Taki JaHi movanw peectpyBaTu. [pyra mera — mpejcra-
BUTH IOCIIKEHHS, MpoBeAeH] B JINTBI mpoTsIroM ocTaHHIX 15 pokiB 3 MUTaHb JOCTYMHOCTI iH(opmarrii
Ta KyJIbTypHOTO KOHTEHTY JJIA CIIMHUX 1 cab030pux JOfEeH, 30cepe/Kyounch Ha ciyx0i AJl. ¥V min
cTarTi Oyie MpoaHalli30BaHO 1 MPEACTABICHO TPHU JOCHIKCHHS: JBa 3 HUX OyllM MPOBEJCHI IHIIMMU
aBTOpaMH, a TpeTe (a TaKoXX HaliHOBiIIEe) OyJI0 peasli3oBaHO aBTOPOM L€l cTaTTi — IUTOBCHKUI HAYKOBO-
JOCTITHUHN MpOeKT «IHKIIO3MBHA KYIbTypa: NOCITIHKCHHS JTOCTYMHOCTI ayldioBi3yallbHUX TMPOAYKTiB
IUISL JTIOAeH 3 Bajmamu 30py Ta ciayxy» (mami «KmaPeray), skwit OyB mpuCBsSUYCHUN aHaAi3y JTUTOBCHKOI
ayauTopii TIyxXux 1 cirabodyroumx, a TaKoXK CIINMHUX 1 cI1a0030puX, 3 0COOJUBOIO yBAarow 10 MPOQilro
IJI51a4iB.

Metoan. Y crarTi Mo€qHAHO JiaXpOHIYHMIA (ICTOPUYHUIN) aHali3, CTAaTUCTUYHHI aHAJi3 Ta KPUTHYHUN
KOHTEHT-aHati3. Y JOCIHiIKEHHSX, TPOaHATI30BaHUX Y IIbOMY JIOKYMEHTi, BHKOPHCTOBYIOTHCSI TaKi METOIU
JOCHIJKEHHSI ayJUTOpii, SIK MaepoBi Ta eJIEKTPOHHI aHKETH, IHTEPB'I0 HAXKUBO Ta JIUCKYCIl.

Pesyabraru. Ilporsrom 6ararbox poKiB HE TPOBOAMIOCS IOCITIIKEHb, SKi O BimoOpaxkamn mpodinb,
moTpedu Ta JTOCBI HE3PSIIUX 1 C1ab030pux Jrozei y JIuTBi y 3B's13Ky 13 3axBoproBanasM Ha AJl. YV 2008 porti
Oynu 3pobieHi mepiri cripobu mociigutu mociayru ta metonu AJl. Ilepmre mormubnene nocmimkeHHs Oyino
npoBeneno Jume y 2018 potti, Koau T0CHiAHUIBKY 1HILIATUBY 3ammycTuiia opranizauis « CtBoproit st JIuTem»
(mo-anrimiicekn «Create for Lithuania»). [Ipoekt «KnaPeray», sikuit TpuBas 3 2021 mo 2022 pik, 103BOJIHB
JIeTajJbHO BUBYUTH NPOQLITH, TOCBIJ 1 MOTPEOH ayuTOpil SK IIyXUX i CIa00UyIOUHX, TaK 1 cIinux i cnado3o-
pUX JIONEH, IJIs SIKUX TPU3HAYCH] (PirbMu 3 THGIIOKOMEHTapeM abo 3 cyOTUTpaMu IS TITyXHX 1 CI1ab0TyI0oIrX
(arrmuiickas ab6peBuatypa SDH). ¥V mgociimkeHHI Takox mpoaHaiizoBaHo nemorpadiuni dhakropwu, siki op-
MYIOTh MTPO(iTh CIIOKMBaua ay/lio-BiJieo MarepialiB 3 BajaMu 30py. JoCHiKeHHs TIOKa3allo JIesKi BaXKIIUBI
MOMEHTH B PO3yMiHHI MOTPeOH B ayliOJUCKPHIILIi ayAioBi3yadbHOTO KOHTEHTY Ta MOXKIMBOCTEH AOCTYIY A0
HBOTO JUTS JIUTOBCHKUX TISIJIAYiB 3 BaJaMH 30DY.

BucnoBku. CTpyKTypoBaHHU MaTepiasl, MPEICTaBICHUN y il poOOTi, MOKa3aB, MO0 ICHYE€ BHCOKHA
CTYITiHb HEPIBHOMIPHOCTI B JOCIIHPKCHHSIX MPOQITIB CIIOKUBAYIB, OCKUTEKH B TOCTIKEHHS BKIIOYAIOTHCS
Iye Pi3Hi acleKTH, Mo 3aiuinae iHGopMaIliiiHi mporaivHu 1 yCKIagHIoe (pOpMYTIOBAaHHS y3aralbHEHHX
BHCHOBKIB. Y LIl CTaTTi BUCHOBKU IPYHTYIOTbCSI HA BUSIBJICHUX CIIUIBHUX PUCAX 1 MiAKPECIIOI0Th BiIMIHHOCTI
MiXK TpbOMa MPEACTaBICHUMHU TOCIIKCHHSIMH, 2 TaKOXX TIEBHOIO MIpOIO OIHUCYIOTh, SIK MPOQiib IIsgadiB
3MIHIOBaBCS 3 4YaCOM.

Ku104oBi cj1oBa: 1OCTYITHICTD, HE3psUl, CJ1a0030pi, KiHO, TeatTp.
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1. Introduction

The article consists of 4 chapters: the first is devoted to the statistical analysis of the data related to
the amount of blind and partially sighted people in Lithuania in diachronic perspective — from the first
congress organised by the Lithuanian Association of the Blind to the present time. The second chapter
presents the diversity of AD target groups and reveals a typical picture of Lithuania. The third chapter
encompasses the research on blind and partially sighted audience in Lithuania with special attention to
demographics and needs. The concluding chapter gives relevant insights about the current Lithuanian
situation of the products with AD, notes the relevance of the audience feedback and defines the profile
of typical Lithuanian visually impaired viewer.

2. Statistics of the Blind and Partially Sighted in Lithuania

The Lithuanian census of 17 September 1923 along with other information recorded the statistics
of the blind in our country — 3 129 visually impaired people were recorded, but the data lacks
completeness and specificity, because the questionnaire marked people with visual impairments in
the same graph with those with other physical impairments. The questionnaire data reveals the sex
and age of the respondents, but no information on the causes of sight loss, socio-economic and marital
status, or educational background (Lass.lt, 2024). According to the yearbook of the Lithuanian
Association of the Blind and Partially Sighted, in 1926, 1 748 blind people, including 1 606 adults
and 142 children, were registered in the Vilnius-Trakai, Vileika, ASmena, gvenéionys, Breslauja,
Dysna, Pastovys counties and the city of Vilnius, which belonged to Vilnius Voivodeship. Almost
a decade later, in December 1935, the first census of the blind in independent Lithuania took place,
during which 2 983 blind people were registered in the country (excluding Vilnius and Klaipéda
regions). The Lithuanian Association of the Blind and Partially Sighted does not provide data on
the blind from subsequent censuses.

According to the Lithuanian Association of the Blind and Partially Sighted (Lass.lt, 2024), the old
membership statistics of the Lithuanian Association of the Blind and the Lithuanian Association
of the Blind and Partially Sighted can be traced back to congress! information. This information is
presented in the Table 1.

Table 1
Statistics on the blind in Lithuania (created by L. Martinkuté)

# Number and date of
the congress

Number of The delegates represented the following number

Organiser delegates of members of the organisation

1. 1™

[Lithuanian Union

1. %35? July of the Blind (LAS?)] 200 participants It was decided to set up the LAS.
2. 211d
N/A

1. %; 3SOeptember LAS N/A After the congress, the LAS disbanded.
3. 1" Lithuanian
1. |29-30 April 1947 gﬁiﬂf?ﬁfﬁ;ﬂhe 2% 153
4, |2n

LAD 44 279

1. [25-27 August 1951

! All the congresses mentioned in the table were held in Vilnius.
2 Lith. Lietuvos aklyjy sgjunga (LAS).
3 Lith. Lietuvos aklyjy draugija (LAD).
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Number and date of . Number of The delegates represented the following number
# Organiser o
the congress delegates of members of the organisation
S. 3rd
1. |24-26 March 1955 LAD 62 964
6. |4
L. 24-25 April 1958 LAD 75 1150
7. 5t
L. 11-12 April 1962 LAD 82 1720
8. 6h
L. 20-21 May 1966 LAD o7 3 124
9. 7h
| 4-5 June LAD 131 7121
' 1970
10. |8
L. |24-25 June 1974 LAD 104 7336
11. |9n
1. 21-22 May 1979 LAD 102 7 560
12. 10"
l. | 15-16 June 1984 LAD 103 7339
13. |11*
l. ]16-18 November 1989 LAD 99 7725
14. | The extraordinary | Lithuanian Union
(12™) congress of the Blind and 89 No report from the LASS, the number of LASS
L. Partially Sighted members not specified
15. | 13" congress
1. 125-26 November 1993 LASS 77 7805

According to the Lithuanian Department of Statistics, the community of blind and partially sighted
people in our country is quite small: in 2015, there were about 15 000 visually impaired people. As
of January 2019, the Lithuanian Union of the Blind and Partially Sighted had 5,869 official members
(about 0.21 per cent of official Lithuanian citizens), and as of January 2020, it had 5,672 official
members (about 0.20 per cent of citizens). As of 2021, the Lithuanian Association of the Blind
and Partially Sighted no longer provides official data on the number of members of the Association,
as the data is not entirely accurate, both due to inaccuracies in the medical diagnoses of potential
members and the fact that for some time now, the Association has been accepting not only people with
visual impairments, but also their relatives, their assistants, or persons who are otherwise connected
to this community, but have no visual impairments. The figures up to 2021 show that relatively few
people in Lithuania identified with and considered themselves members of the community of blind

4

Lith. Lietuvos aklyjy ir silpnaregiy sajunga (LASS).
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and partially sighted people. The very small target audience could be the reason why the theatre
and cinema accessibility in Lithuania was an irrelevant or forgotten question for a long time.

3. Diversity of AD Target Groups

Not only the visually impaired community, but also other less frequently mentioned groups such as
people with autism spectrum disorders or learning difficulties, dyslexics, the elderly and cognitively
impaired, can benefit from and be interested in audio described products. Healthy individuals who
are learning new things benefit equally from AD: AD helps to improve verbal and non-verbal
communication skills, enriches vocabulary, helps to learn grammatical structures and language style,
helps to understand more clearly the relationship between certain actualised phenomena, and can be
used to explain illustrations, maps, diagrams, describe visual artworks, etc.

The AD service can be useful for anyone and is not specifically for people with disabilities or very
narrow groups. Each target group benefits individually from AD: for the blind, it is a way to find out
what is going on in an AV product (film, play, fashion show or sporting event), what is depicted in
a visual work (painting, sculpture). For language learners or those with disabilities related to learning
a language, speaking it or communicating through language in general, it is a way to learn, expand
vocabulary and master a language. This way of adapting an AV work is also useful for those whose
cognitive abilities are impaired due to ageing or certain illnesses: by listening to the AD commentary,
it is easier to understand the flow of the action, to notice important details that would otherwise be
missed, and the AV product would not be fully understood. For those without vision problems or other
impairments and who are fluent in the language, AD helps them to follow the plot of an AV product
(e.g., a film) without having to sit in front of the TV or computer, for example while doing household
chores, playing sports, etc. However, according to official sources, the AD service and methodology
in Lithuania has so far only been applied with the blind and partially sighted audience in mind.

4. Research on Visually Impaired Audience in Lithuania: Demographics and Needs

In Lithuania, comprehensive research on the blind community in demographic terms was carried
out as early as the Soviet era, but in this publication, it has been decided to limit the research to
the period of the last 15 years and to mention a few of the most significant studies in the author’s
opinion.

The first of them is the Master’s thesis by Ariinas VilCinskas, a graduate of Vytautas Magnus
University, written in 2008. This research paper with the title “Integration of people with visual
impairment into the community” was not only one of the first to mention the AD service in a scientific
context, but also delved into the demographic situation and the needs of blind and partially sighted
people.

This study applied a survey-method to analyse the audience of the blind and partially sighted. The
surveys were conducted from November 2007 to March 2008, involving visually impaired individuals
from Alytus city and Lazdijai district who were members of LASS (100 respondents). Additionally,
individuals of pensionable age with moderate special needs (5 respondents) and severe special needs
(5 respondents) were interviewed (110 respondents in total). The study also included interviews with
8 experts (VilCinskas, 2008: 25 and 28). The questionnaires were completed by visually impaired
people aged between 24 and 80 years old, with an average age of 48.52 years. The respondents were
48 per cent male and 51 per cent female. 55 per cent of respondents lived in villages, 40 per cent
in cities and 5 per cent in towns. The educational attainment of visually impaired respondents can
be categorised into two groups: 46 per cent had completed secondary education, 25 per cent had
post-secondary education (college), 10 per cent had university degree and 1 per cent had a Master’s
degree. The other participants were of lower educational level. The data shows that more than half
of respondents (65 per cent) had health problems due to particularly poor sight (Vil¢inskas, 2008: 30).

Among many other questions this MA thesis mentions the use of AD services, which were already
inuse in the world and were still a rarity in Lithuania at that time. Speaking about the use of information
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communication technologies in the lives of the blind, the author highlights the importance of digital
literacy in telecommunications and the digital era. The author states, that blind and partially sighted
people are not yet able to use, adapt or benefit from the new technologies (e. g. Vil¢inskas 2008, 21).
It is impossible to assume if the author is referring to the global or to the Lithuanian audience’ practice
but probably his statement is about Lithuanian audience and this could be confirmed by the fact
that in 2008 (when Vil¢inskas’s research was conducted), the new technologies and in particular
AD service were already known at least in the most advanced and economically strong countries
(e. g. USA, Germany, Spain, UK etc.), even if it was not very widely developed (unlike Lithuania).
Immediately after Vil¢inskas mentions the AD service as a service, that is promoted by the European
Blind Union (EBU), and describes it as “audio information that is provided alongside broadcast
television programmes and films to help blind and partially sighted people understand the action”
(translated from Lithuanian by L. M.) (Vil¢inskas, 2008: 21).

Vil¢inskas emphasises that information communication tools are particularly important for the integration
of people with visual impairments into the community, as they help compensate for visual impairment
and adapt to the living environment (Vil¢inskas, 2008: 31). One of the questions in the questionnaire for
the blind and partially sighted as the target group of the study was focused to the information communication
tools. The respondents were asked whether they had information and communication tools to help
compensate for their visual impairment. The following devices were offered as options: phone, television,
radio, video recorder, Braille devices (stylus, writing slates, typewriter), talking clock, tape player/recorder
(for reading audio books), special computer equipment, other (optional field 9) (Vil¢inskas, 2008: 31
and 56). No mention is made of the equipment needed to obtain the AD service, as smartphones were not
yet sophisticated enough to have AD-related functions, and the Lithuanian television was only available in
its usual format, certainly without AD, as until 2012 Lithuania had only analogue television (Telecentras.
It, 2012), which is in principle incompatible with the AD service format. At that time, the most popular
genre of AD was the theatre AD, and this required specific equipment only on the theatre side but did not
technically oblige theatre-goers in any way. The answers of the respondents showed the following: 60 per
cent had a telephone, 25 per cent had a tape player/recorder, 1 per cent had a Braille writing set and 14
per cent wore a talking watch. Unfortunately, no respondents mentioned a TV set (Vil€inskas, 2008: 31),
and this is understandable for the reasons outlined above.

A decade later, in 2018, a study by Asta Dumbrauskait¢ on cultural accessibility to the people with
disability was conducted. The research explored inter alia the profile of blind and partially sighted
respondents and revealed much more about the needs of blind and partially sighted audiences in
relation to AD. The research with the title ,,Kultiiros paslaugy prieinamumo zmonéms su negalia
didinimas* (Engl. “Improvement of Cultural Accessibility for People with Disabilities”) was based
on the online survey which was carried out to find out the opinion of people with visual impairments
on the current situation. The aim was to find out whether people with visual impairments used to go
to the cinema, why they did or did not go, and what kind of film adaptations could encourage them to
go to the cinema. In April 2018 44 people responded to the survey. Most respondents (34.1 per cent)
were aged between 26 and 35. People aged 36 to 55 accounted for 29.5 per cent of respondents, while
20.5 per cent were aged 18 to 25. 11.4 per cent were people over 55. The remaining 4.5 per cent were
under 18 (Dumbrauskaité, 2018: 36). It is important to note that most of the respondents (about 80
per cent) were visually impaired people themselves, but the questionnaire was also filled in by people
who do not have visual impairments, such as relatives of the blind and visually impaired people,
family members, friends, or people who work with the visually impaired people (Dumbrauskaite,
2018: 37). A large proportion of respondents (45.5 per cent) have been to a cinema or a film festival
but do not attend regularly. 11.5 per cent of respondents visit once a month. 29.5 per cent visit more
than once a year but less than monthly. 13.6 per cent go once a year. There was not a single person
who has not visited a cinema or film festival (Dumbrauskaité, 2018: 37).
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Respondents were also asked why they do not go to the cinema/film festivals more often. The main
reason was the lack of access to films (indicated by 66.7 per cent of the respondents). 38.5 per cent said
that they do not go because of a lack of information about adapted films. For 28.2 per cent, the main
obstacle was the high ticket price (Dumbrauskaité, 2018: 38). 84.1 per cent of respondents said that
they would be most encouraged to visit a cinema/festival if they could attend joint movie screenings
(together with sighted visitors), using smartphone with headphones for synchronised AD. 40.9 per
cent of all the participants would also like to have special screenings with AD (Dumbrauskaité, 2018:
38-39). It can be assumed that this refers to closed screenings with AD, which are not intended
for a heterogeneous audience. Dumbrauskaité’s study also revealed that if films were adapted to
the needs of people with visual impairments, as many as 38.6 per cent of the respondents would
go to the cinema/festival once a month, 36.4 per cent would go to the cinema/festivals more than
once a year, but less than once a month, and 13.6 per cent would go to the cinema/film festival
more than once a month (Dumbrauskaité, 2008: 40). The study revealed the audience’s interest in
audiovisual material and highlighted the main barriers to accessing it as well as possible solutions.
Already in 2018, audiences mentioned that for people who do not understand the language of the film,
the dialogue of the characters that is subtitled must be dubbed / voiced over, as otherwise they will
only understand the AD track in mother tongue. Looking at the present, this is already being fully done
and is no longer just an aspiration. By analysing the research of Dambrauskaité in detail we can see
that the situation of AD in Lithuania has improved by mean of quantity of products with AD and its’
quality. In 2018 the majority of audio described content was theatre performances, cinema production
with AD was the rarity, and the TV broadcasts with AD just made their beginning. Until 2018, there
were no publicly available films with AD in our country at all, the focus was on theatrical AD,
while for films, there were only sporadic, very isolated, closed screenings. In 2018, as the Lithuanian
national broadcaster started to produce content with AD, the number of films with AD started to
increase. This allowed both to raise awareness of the AD phenomenon among the Lithuanian public
and to expand the audience for AD products.

Several years later followed the project “KlaRega”, which combined the research of the blind
and deaf audiences and was scientifically oriented, although also covers many practical aspects
of the AD and SDH (subtitles for the deaf and hard of hearing). This research project was funded
by the Research Council of Lithuania and was carried out over 23 months (from February 2021 to
December 2022) by Assoc. Prof. Dr L. Martinkuté (formerly Niedzviegiené) (Vilnius University)
and Assoc. Prof. Dr Jurgita Kerevic¢iené (Vilnius University). The scope of the research was the needs
of Lithuanian blind and deaf audience related to AD and SDH in cinema and theatre production.
The research resulted in a scientific study as well as in Lithuanian guidelines for AD and SDH (see
Kerevi¢ien¢, Niedzviegiené, 2022a), and its presentation to Lithuanian cultural and art authorities.
Since the scientific study was carried out by the author of this article and is the main focus of this
scientific paper, it is necessary to present the methods used in the scientific project “KlaRega”, which
helped us to form a profile of a blind or visually impaired cinema and theatre-goer and to find out
their needs. Hence, during the “KlaRega” project the analysis was conducted using some methods:
an extensive online questionnaire and live discussions with the target audience. An anonymous survey
was conducted using the Google Forms platform in this research. This survey comprised multiple sets
of questions, serving the dual purpose of identifying a standard profile for visually impaired users
and uncovering individualised experiences and requirements related to cinema and theatre access.
The research also incorporated a direct and unstructured interview-discussion method. This approach
was essential for capturing insights into the experiences and needs of blind and partially sighted
individuals who, for various reasons, were unable to participate in the electronic questionnaire. The
focus of this paper is to delve into the primary aspects and trends that emerged from the anonymous
surveys of the blind and partially sighted participants.
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The questionnaire for the blind and partially sighted people included questions relating to general
information about the respondents, as well as a section on their habits, experiences and needs
in relation to watching films and (in a separate section of the questionnaire) attending theatre
performances. Additionally, the questionnaire sought to gain insight into the accessibility of cinema
and theatre, giving real examples of films and plays with AD and asking of evaluative feedback from
the respondents. The concluding remarks section allowed participants to provide additional insights.

The general part of the questionnaire allowed us to form a profile of a typical respondent and to
conclude that the survey was mainly attended by the following type of people: persons over 50 years
old (45.9 per cent), women (78.4 per cent), mainly residents of the capital city of Vilnius (40.5 per
cent), whose mother tongue is without exception Lithuanian, the majority (56.8 per cent) of them have
attended regular schools for sighted, have completed higher education (59.5 per cent), are partially
sighted (54.1 per cent), have been visually impaired since birth (43.2 per cent), grew up in sighted
families (94.6 per cent) (Kerevicien¢, Niedzviegiené, 2022b: 51-52). Most of them (67.6 per cent) like
to watch films but visit cinemas very rarely: 45.9 per cent do so only every few years. In contrast, TV
is much more popular among blind and partially sighted people as a much more accessible medium:
37.8 per cent of the respondents watch TV for more than 2 hours a day, and they prefer informative
programmes (40.5 per cent of the respondents). Regarding viewing habits in relation to AV production
equipment, some trends emerged: 37.8 per cent do not watch films on a computer at all, and 40.5 per
cent of respondents never use online platforms to watch films and programmes. Among those who do
use such platforms, the LRT media library® was the most popular, with 43.2 per cent of respondents
naming it (Kerevic¢iené, Niedzviegiené, 2022b: 52-53).

In summarising the second section of the survey, related to the habits and needs of the audience
related to films, it is relevant to note that slightly more than two thirds of the respondents like films
(67.6 per cent), but almost half of the respondents (45.9 per cent) go to the cinema very rarely, only
every few years. 37.8 per cent of respondents spend more than 2 hours watching television daily,
with informational programs being the most popular choice (40.5 per cent of all respondents). 43.2
per cent watch films and recordings of programmes in the LRT media library, while 40.5 per cent
do not watch any such content online. Less than a fifth (18.9 per cent) of respondents are interested
in films offered by foreign platforms. 37.8 per cent of the survey participants do not watch films on
the computer, while almost a third (29.7 per cent) devoting 1-2 hours to it daily. Nearly four-fifths
of respondents (78.4 per cent) have seen films with AD and watch them at least once a year (43.2 per
cent). This experience evokes positive emotions for three-quarters of them (75.7 per cent). 73 per cent
of respondents are satisfied with the pace of the audio described films they have watched. Over half
(56.8 per cent) appreciate receiving detailed information about the characters’ body language from
the AD text, as it allows them to learn and discover new things (Kerevicien¢, Niedzviegiené, 2022b:
55-56).

The third part of the questionnaire focused on habits and experiences related to watching theatre
performances. Among the respondents there were two who do not like and do not watch plays. As
many as 73 per cent like watching plays. 40.5 per cent go to the theatre several times a year, 27 per
cent very rarely, only every few years, 18.9 per cent go once a year, and 8.1 per cent once a month.
There were also some who have never been to the theatre or go several times a month. The largest
share of the audience prefers dramatic plays (37.8 per cent), followed by comedies (16.2 per cent),
musical plays (10.8 per cent), and plays dealing with social issues (8.1 per cent). The majority (56.8
per cent) do not watch recordings of performances online. Almost a third said they watch freely
available recordings online (29.7 per cent). The rest were not aware of this option or said they pay to
watch a recording or live stream of a performance. As many as 62.2 per cent of the respondents have

3 LRT mediateka. In: https://www.Irt.1t/mediateka (accessed 11 January 2024).
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seen performances with AD (live or online), and almost a third (29.7 per cent) have not yet watched
theatre with AD and are planning to do so. 8.1 per cent of the participants said they did not know audio
described performances exist. When asked about the frequency of watching performances with AD,
two trends emerged: 40.5 per cent watch at least once a year, while almost a quarter (24.3 per cent)
watch it once every few years. 27 per cent said they had never seen audio described performances
before. When it comes to their experience of performances with AD, almost two thirds (59.5 per cent)
said that such an event evokes only positive emotions. 32.4 per cent admitted that they had not yet
had the opportunity to see a performance of this kind but would like to do so. Other responses were
more specific: some said that such a format would (possibly) be too difficult for them, or that they still
have some residual vision and are annoyed by the premature commentary or the discrepancy between
the video and commentary. The majority (48.6 per cent) of the audience was satisfied with the pace
of AD during the performances they had already seen. The same 32.4 per cent (as in the previous
question) said they did not have an opinion because they had not seen such a performance yet. 13.5
per cent stated that sometimes they do not hear everything, but this does not interfere with the content.
Other sporadic responses indicate that the visually impaired viewer is confused by the large amount
of information or that sometimes is commented not what is needed (Kereviciené, Niedzviegiene,
2022b: 56-57).

5. Concluding Chapter

The Lithuanian audience of the blind and partially sighted people, which lacked in the availability
ofaudiovisual content with AD for a long time, now has the access to different genres of audio described
audiovisual and visual content: theatre performances, TV series, full-length TV films, film festivals
with AD, live sport events, museum and galleries content with AD, etc. But the audience feedback is
still a rarity, although it is crucial for both the creators of visual or audiovisual art and the practitioners
involved in making such art accessible.

The analysis of the data collected during the three studies presented in this article provides
an opportunity to create a profile of a typical respondent. The attendees of the first research
(implemented in 2008) were from very specific location (one geographical region) and presented
a profile of the visually impaired population in two cities about 40 km apart (Alytus and Lazdijai).
The average age of the respondents was 48.52 years. Most of them were female (51 per cent),
residents of villages (55 per cent), who mainly had completed secondary education (46 per cent of all
respondents). 65 per cent had particularly poor sight.

The newer research, implemented by Asta Dumbrauskaité in 2018, lets us form such profile
of'the typical respondent: most respondents (34.1 per cent) were aged between 26 and 35, and the main
tendency was that most of the respondents were between 18 and 55 (about 85 per cent). About 80 per
cent of the respondents were visually impaired people.

The survey of the presented newest research, conducted in 2021-2022, was mainly attended by
the following type of people: persons over 50 years old (45.9 per cent), women (78.4 per cent), mainly
residents of the capital city of Vilnius (40.5 per cent), whose mother tongue is without exception
Lithuanian, the majority (56.8 per cent) of them have attended regular schools for sighted, have
completed higher education (59.5 per cent), are partially sighted (54.1 per cent), have been visually
impaired since birth (43.2 per cent), grew up in sighted families (94.6 per cent).

As the three presented studies show, the most active respondents are young to middle-aged
(younger than 50), female, residents® of villages (according to data of 2008) and urban areas
(according to data of 2021-2022) as well as those with increasing level of education (compared to
previous surveys: finished secondary education (data of 2008) in comparison with finished higher

6 The fact of the participant’s place of residence cannot be considered in the context of the profile of a
typical viewer, as the surveys were carried out in different geographical areas.
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education (data of 2021-2022). The study conducted by Dumbrauskaité did not specify the gender
of the participants, their territoriality or level of education and is mainly focused to the experiences
and needs of the audience related to the adapted AV material. All the three studies witness that
audience’s need of (audio described) audiovisual products are constantly growing, the audience
becomes more aware of its own experience as a viewer. The viewers are increasingly able to assess
the shortcomings of AD, make suggestions for corrections, etc.

Despite a recent in-depth study conducted by implementing the project “KlaRega®, the profile
and needs of audiences are constantly changing to some extent, and as the amount of audio described
products is gradually growing, visually impaired viewers are gaining more and more experience
of viewing such products, so it can be assumed that their insights will become deeper and more
specific over time. Therefore, studies of this kind should be conducted periodically.
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