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Inthe situation of computerization of modern society, the influence of the media on the way of life, the worldview and the consciousness
of most people is evident.

An attempt to overcome the language barrier of representatives of various linguistic cultures is playing a dominant role of non-
verbal information in today’s global communication and the emergence of new visual and verbal forms of the Internet communication.

The purpose is to distinguish functional and pragmatic potential of demotivators in the Internet discourse.

Methods. In the course of the study, the following methods were used: a descriptive method, the method of semantic analysis,
of stylistic analysis, of interpretive and textual analysis.

Demotivational posters are a special way of transmitting information, as prepositions are important for the fullest possible
understanding of its meaning: the demotivator can contain such semantic components that do not find direct expression, and the reader
decodes these meanings on the basis of their own experience, knowledge of typical situations, historical and cultural background
and knowledge. The main function of demotivational posters is considered to be a cognitive one, as the information presented in
demotivators can form the thinking of youth audience, its evaluative and normative system. Demotivators also realize volutative,
axiological, aesthetic, emotional and expressive functions and the function of forming reality.

Results. The analysis of demo poster showed that the type of demotivators can determine their pragmatic potential: original,
philosophical, social and advertising demotivators promote the main values and realize the volitional intention of the speaker, i.e.
suggestive impact on the recipient that helps to create a spiritual guidance and a new type of thinking among young people; humorous
and esoteric demotivators depict famous facts from youth’s life in an ironical and sarcastic manner, disclose social reality, have
entertaining character, carrying out both emotional, expressive functions and a function of forming virtual reality.

Conclusions. Demotivational poster is a special way of transmitting information in the Internet discourse, which defines its moral
and value orientations, the attitude towards the surrounding world.

Key words: iconic and verbal component, visual communication, functional and pragmatic potential.
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CydJacHWI CBIT MOYKHA Ha3BaTH [IUBLITI3ALIEI0 TIIEPTEKCTY, CyYacHy JIIOIUHY — BipTyalIbHOIO, MEPEKEBOIO JIFOMHOIO, 4 CyYacHE CyCILTb-
cTBO — iH(opMmamiitnuM. CTae 04eBHIHNM, IO BepOaIbHa KOMYHIKAIlisl IPUITHHSIE ICHyBaTH 130/Ib0BaHO, BOHA Ma€ TEHICHIIIIO /10 3aJTy9eHHs
IHIIMX 3HAKOBUX CHCTEM, cepe[l SIKHX IPOBIIHE MiCIe IOciae BizyalbHa KOMYHIKalis, SKa YHAOUHIOE IH(POPMAIIito, 10 MEPEAAEThC.
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AKXTyanpHICTh CTaTTi 3yMOBJIEHA 3arajbHOI0 CIIPSIMOBAHICTIO CyYacHUX (iIONIOTTYHUX CTYAiN Ha BUBYCHHS CHCTEMH KOMYHiKaIlii
3 ypaxyBaHHAM e(QeKTHBHOCTI MOBHHX 3ac00iB Ta IHTErpOBaHOCTI Pi3HUX CEMIOTHYHUX PECYpCIB Y Cy4aCHOMY KOMYHIKaTHBHOMY
MpoIIeci, A€ MPOCTEKYETHCS B3a€MO/is BEpOaIbHOT CKIIAJ0BOI YACTHHH ITOBIJOMIICHHS 1 HOTro mapaBepOaibHUX (HENIHTBICTHYHUX)
KOMIIOHEHTIB.

Merta crarTi — BUSHaUUTH QYHKIIHHO-IparMaTndHi 0COOIMBOCTI aHINIOMOBHUX JI€MOTHBAIIHHIX MOCTEPIiB Mepexi IHTepHeT.

MeTtoau. Y nporeci qociipKeHAs OylI0 BHKOPHCTAHO TaKi METOIH: OIMTMCOBUI METOJ (IS IECKPHUIIIIIT XapaKTePHUX PUC iIHTEPHET-
JIMCKYypCY Ta Bi3yallbHO-BepOaIbHOT IPUPOIH IEMOTHBALIIHHOTO NOCTEPY), METOJ] CEMaHTUYHOTO aHAJII3y (JUIs BUSIBIICHHS CEMAHTUKU
JIEKCUYHUX OJMHHIb Y KOHTEKCTI), METOJ CTMIIICTUYHOTO aHali3y (A1 BU3HAYEHHS CTHIIICTUYHHX 3aC00iB, 10 YBUPA3HIOIOTH JIEMO-
TUBALi{HI TOCTEPH 1HTEPHET-IUCKYPCY), METOA IHTEPIIPETAIIIHO-TEKCTOBOTO aHA3y (U1 BU3HAYECHHS CHEeNU(iKA BUKOPHCTAHHS
JEMOTHBATOPIB Y MPOLEC] iHTePHET-KOMYHiKaIliT).

InTepHer, Oy/ry4n BUCOKOTEXHOJIOTIYHUM 1 BOZHOYAC BHCOKO JHHAMIYHUM KOMYHIKaTHBHHM IIPOCTOPOM, IiepedyBae B HOCTIHHOMY
pyci, mocTiitHiit eBomonii. BiamosinHO, 3’ ABIAIOTHCS aOCONIOTHO HOBI (hOpMH IHTEpHET-KOMYHIKallii, a cTapi BUIO3MIHIOETHCS TUM YU
iHIIMM YHHOM.

JlemoTHBaTop (AeMOTHBALIHUN IOCTEp) K HpeaMeT (QiIoNIOrYHAX JOCIIIKEHb € aKTyalbHUM, OCKUIBKH HUHI 3pOCiia 3alliKaB-
JIEHICTh Y Tpo0IIeMi MOTiKOJOBUX ab0 KPeoi30BaHMX TEKCTIB K 0COOMUBHX (GopM KOMYHIKaIlii (OaHepH, pekiaMa, KIIilH1, 1eMOTHBa-
Topu). CydacHy JIIOIMHY BECh 4ac OTOYYIOTh Pi3Hi 3HAKOBI CHCTEMH, a HeBepOasbHi 3acobu Aenaini Oinbine 6epyTh yyacTh y nepeadi
Ta 30epexeHHi iHpopmariii.

Pe3yabTaTn. AHami3 MOBHOTO MaTepially IMOKa3aB, IO 3HAYHA KUIBKICTh JTEMOTHBAI[IfHUX MOCTEPiB Ma€ CHHCEMATHYHHUN THII
BiJIHOLIICHb MXK BepOaJIbHOIO Ta Bi3yalbHOIO HOTo YacTHMHAMH. [KOHIYHMIT KOMIOHEHT HE MPOCTO JOMOBHIOE PO3YMiHHS BepOanbHOT
CKJIQII0BOT YaCTMHH IOBITOMIICHHS JIEMOTHBATOPA, a ¥ BIUIMBA€E Ha HOTO IHTEpNpeTamilo i YHAOUHIOE OCHOBHY JAYMKY, 320X0YYyIOUH
peuHITieHTa 10 IEBHUX PO3TYMiB.

I'moGasizauiiiHi npouecH, siKi 3HaXOAATh BiIOOpaKeHHs B IEMOTHBALIIMHUX MOCTEPax Yepe3 HOBTOP CTPYKTYPHO-KOMITO3HLIHHOT
OyZIOBH TEKCTY 1 CTEPEOTHIIHE BKMBAHHS MOBHUX 3aCO0IB BIUIMBY, 3a0€311€UyIOTh 3aIy4eHHs 1HANBIyaIbHOTO PEIMIIIEHTa 10 CBITO-
BOTO CyCHiJIbcTBa. Lle 3yMOBIIO€ MOCTIHHUI MOTIK CTAHAAPTU30BAHHUX IIHHOCTEH 13 METOI0 (OpPMYBaHHS MEPECIYHOTO MOTISNAY Ha
JOBKOJIMIIHIH CBIT Ta YHi(h)iKOBaHOT KAPTUHU CBITY.

BucnoBku. J/[eMoTHBaTOp IOCTAE Bi3yaIbHOIO PE(IEKCIEI0 pEaIbHOTO CBITY, PEaKIi€lo Ha BIPOBAPKyBaHE TO3NTHBHE MUCIICHHSL.
KombiHartist pexxuMiB cripuiiHATTS 00pa3iB IPU3BOAUTH J0 MOSBU HOBHUX (HOPM IILOTO HPOLIECY, HOBOTO THUIY MHUCIICHHS — Bi/l BepOaib-
HOTO JI0 Bi3yaJIbHOT0, 00pa3HOro, CIPSIMOBAHOTO Ha BUKPHUTTS TPAJHULITHUX HIHHOCTEH Ta aBTOPUTETIB.

Koro4uoBi ciioBa: ikoHIYHMI 1 BepOanbHII KOMIIOHEHT, Bi3yanbHa KOMyHIKalis, (yHKIIOHAJIBHO-TIPArMaTHIHHH MTOTEHIIa.

1. Introduction

In the life of a modern person, the role of the Internet and information technologies is constantly growing. Virtual com-
munication touches practically all areas of human life and at present different genres of all functional styles are presented
in the Internet (official sites of organizations, electronic versions of scientific, social-political and entertainment maga-
zines, TV and radio programs, chats, blogs, forums, etc.), which extends the boundaries of international communication
and becomes an example of globalization.

The English linguist D. Cristal in his monograph “Language Revolution” called the emergence of the Internet as one
of the factors that led to revolutionary transformations in the language (Cristal, 2004: 64).

The occurrence of the Internet in the second half of the twentieth century as an entirely new channel for the transmis-
sion of information and as a means of mass communication caused the existence of special, inherent only to this environ-
ment, network communities, virtual worlds, culture in the network, network language.

The phenomenon of the Internet has generated not only a new communicative environment, but also became the object
of numerous scientific studies, including linguistic ones. Due to the rapid development of computer technologies, in
the system of humanitarian knowledge it is important to determine and examine the Internet discourse, separate a new
direction of linguistic research — Internet linguistics (Halichkina, 2001: 79).

The aim is to distinguish functional and pragmatic potential of demotivators in the Internet discourse.

The aim implies solving the following tasks:

— to give characteristic of the Internet discourse as a new type of communication;

— to analyse demotivators as special forms of the Internet communication;

— to single out functional and pragmatic potential of demotivational posters in the Internet discourse.

In the course of the study, the following methods were used: a descriptive method (to describe the characteristics
of the Internet-discourse and the visual and verbal nature of a demotivational poster), the method of semantic analysis (to
identify the semantics of lexical units in the context), the method of stylistic analysis (for the definition of stylistic means
that depict demotivational posters of the Internet discourse), the method of interpretive and textual analysis (to determine
the specificity of the use of demotivators in the process of communication).

2. The Internet discourse as a new type of communication

In foreign linguistics, the study of the features of virtual communication began in the 80’s of the twentieth century
and is associated with Suzanne Barnes, Naimi Baron (Hema y criucky niteparypu), S. Herring (Herring, 2014). In philo-
logical studies of the beginning of the 21* century the corresponding theoretical foundations and the empirical material for
the investigation of virtual communication that is created in the Internet are presented. Great attention is paid to the study
of the Internet discourse from the position of cognitive-translation, comparative and cognitive pragmatic approaches
(V. Zgurskaya, L. Slavova, L. Kompantseva) (Hema B CIIEICKY JliTepaTypH).

But, there is no terminology of the given type of discourse through a differentiated object of the research and the area
of using. 1. Shevchenko and O. Morozova, examine discourse as speech in the context of social and intellectual activ-
ity and define discourse as an integral phenomenon, as a thought-communicative activity that takes place in a broad
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socio-cultural context, is a combination of process and result, and is characterized by continuity and dialogism (Shevchen-
ko, 2004: 26-28).

E. Sheigal gives the following definition: discourse is a system of communication, a field of communicative practices,
studied in real and potential (virtual) aspects, where the real refers to the current speech activity and its results are texts,
the potential dimension is a set of characters serving the individual communication (Sheigal, 2000: 42).

Thus, there is no universal term and definition of the Internet discourse. The most common are the terms “com-
puter-mediated communication”, “computer discourse”, “electronic discourse”, “virtual discourse”, “Internet discourse”
and “network discourse” (Karasik, 2000).

O. Lutovinova refers the term “computer discourse” to the text immersed in the situation of communication using
electronic means of communication, more precisely, with the help of a computer. It should be noted that the terms “com-
puter discourse” and “electronic discourse” are synonyms, as the computer is a carrier of certain technical characteristics
(Lutovinova, 2009: 9).

“Internet discourse” is denoted as communication in the global network and is a kind of network discourse, which
in addition to communication in the Internet includes communication in other, in particular, local networks. Thus, these
types of discourse are in hyper-hyponymic relations, where hyperonomes stand for the computer (electronic) discourse,
and the communicative surrounding is determined by the channel of communication (Lutovinova, 2009: 9).

Among the problems associated with the Internet discourse, the question of its structure and characteristics that
distinguish it from all other types of discourse requires the attentive attitude of researchers, as the Internet discourse is
extremely heterogeneous.

For virtual communication, there is also a lack of visible social, gender and age gradation (which can not be avoided
in the most types of discourse). Although this type of discourse is limited by technical capabilities (the presence
of a computer communicator, access to the Internet) and a human factor (finding interlocutors currently in the network
and their presence at a certain resource at the moment), being artificially created by the communicative environment,
the Internet discourse does not have time and space limits, it allows users to interact with each other, not depending on
their geographical location and time area.

In modern linguistics the Internet discourse is interpreted differently as:

— cognitive-communicative space of the global network, in which the means of the electronic data transmission channel
and the hypertextual mechanism of their structuring and routing with the help of verbal means carry out a communicative
interaction occurs which is characterized by the replacement of the real image by the fictitious (Shevchenko, 2005);

— the text that exists in the Internet system, in which the persuasive communication implicitly reflects the subjective-
personal author's viewpoint, created taking into account psychological, linguistic and technological factors (Batsevich,
2004: 7);

— a complex text system, due to extra-linguistic socio-cultural factors and the specific situation of entering speech
communication with the help of a computer and other electronic devices as users of each other in the Internet, and users
with a discursive Internet space (Sheigal, 2000: 3).

The Internet discourse as a kind of communication has its features that distinguish it from all other types of discourse.
O. Halichkina includes the following constitutive features:

1) electronic signal as a communication channel;

2) virtuality;

3) distantness, that is, remoteness in space and time;

4) mediation by technical means;

5) high degree of permeability, as any person can become a listener, copartner or participant of the Internet discourse;

6) the presence of hypertext;

7) creolosity, that is, the presence of letters, figurative-visual and figurative-authetic components in the texts (pictures,
audio and video fragments);

8) mainly the status equality of the participants;

9) the transfer of emotions, mime, feelings with the help of “emoticons”;

10) a combination of different types of discourse;

11) specific ethics (Halichkina, 2001: 50-57).

According to T. Vinogradova, the Internet discourse one must take into account the features of communication through
the Internet and the reasons for access to the Internet as a means of communication (Vinogradova, 2004).

These peculiarities are represented by the following components:

1. Anonymity. Despite the fact that sometimes it is possible to get some information about the personal nature
and even the photo of the interlocutor, they are not enough for a real and adequate person’s perception. Due to such
anonymity and impunity in the network, another feature is associated with a decrease of psychological and social risk
in the process of communication — affective cleftness, abnormal behavior and some irresponsibility of communication
participants. A person in the network can manifest and manifests freedom of expression and deeds (up to the image,
obscene expressions, sexual harassment), as the risk of exposing and personal negative evaluation by other persons is
minimal.

2. The peculiarity of the process of interpersonal perception in the absence of non-verbal information. As
a rule, mechanisms for stereotyping and identification have a great influence on the characteristic of the interlocutor as
an expectation of the desired qualities in the partner.
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3. Voluntary and desirable contacts. The user voluntarily contacts or avoid them, and can break them at any time.

4. Difficulties in the emotional component of communication, at the same time, a consistent desire for emotional
content of the text, which is expressed in the creation of special icons to denote emotions or in the description of emotions
with words (in brackets after the main text of the message).

5. The desire for not typical, abnormal behavior. Often, users present themselves from the other side, different from
the real social norm (Vinogradova, 2004: 64).

As communication in the Internet discourse level social, gender, age and other features, communicants are equal.

According to the scientists’ viewpoint, chronotop is ambivalent in its nature — communicants exist simultaneously in
several local-time positions: virtual, imagenary and real.

Speaking about the genre organization, the scientist emphasizes that the Internet discourse is becoming a genre-
producing field, which does not only borrow the existing ones, but also promotes the appearing of new genres, but
the analysis of genres denotes the study of the world picture. The linguistic embodiment of the Internet discourse is
defined as the integration of oral and written speech in it (Vinogradova, 2004) and singling out a new form of language
interaction — oral and written discourse.

The genre variation of the Internet discourse in its current state is multifaceted and quite controversial. Genre
system of Internet communication differs by its complexity and multidimensionality. Thus, in modern linguistic studios
there are basic studies devoted to separate genres of the Internet discourse: forums (N. Lukashenko), the Internet news
(N. Kolomiets), blogs (T. Germasova, K. Lazutkin), Internet diaries (S. Zaborovskaya) (Hema y CIIUCKY JTiTepaTypu).

In our research, the Internet discourse is represented by texts that are found in the Internet and are the result
of the thinking and speech activity of the anonymous addressee and the recipient characterized by the unity of the verbal
and nonverbal component (creolized texts) and have a significant pragmatic potential that allows them to form the modern
youth audience’s viewpoint. We can note that these texts, in a figurative form, show patterns of behavior and relationships
that are considered to be highly moral, or in the correct form provide advice, i. e. have a suggestive effect on the recipient.

Thus, in the context of our study, following E. Sheigal we define the discourse as a communication system, a field
of communicative practices, studied in the real and potential (virtual) aspects, where the real aspect is marked with the current
speech activity and its results — texts, the potential of which is represented by a set of icons, serving a separate communication
(Sheigal, 2000). Today, the Internet accumulates various formats of communication and serves as a means of transmitting
information, unlimited, neither time nor space. Due to this a new type of discourse — the Internet discourse is appeared.

The Internet, being a high-technological and at the same time highly dynamic communicative space, is in constant
motion and constant evolution. According to this, there are completely new forms of Internet communication, and the old
ones are modified in one way or another.

Sociologists come to the conclusion that in our time a social reality of a new type is formed, it is the media reality in
which the objective reality and the picture of the world are fused together, but the personal and social life are interwoven
with technical means — the Internet, advertising, cinema and television.

In the situation of computerization of modern society, the influence of the media on the way of life, the worldview
and the consciousness of most people is evident.

An attempt to overcome the language barrier of representatives of various linguistic cultures is playing a dominant
role of non-verbal information in today’s global communication and the emergence of new visual and verbal forms
of the Internet communication. Non-verbal information is more easily coded and decoded, which makes it possible to
affect the conceptual picture of the world of “global and standardized” recipients.

3. Demotivators as special forms of communication

A demotivator (demo poster) as an object of philological research is relevant, as today the interest in the problem
of polycodal or creolized texts as special forms of communication (banners, advertising, clips and demotivators) has
increased. Modern people are always surrounded by different icon systems, and non-verbal means are increasingly
involved in transmitting and storing information.

Demo posters appeared in the United States at the end of the 20™ century, when western business began to use manipu-
lative technologies in human resource management. To increase productivity and employee interest, motivational posters
began to be used as a kind of social advertising. Their goal was to promote a positive view on the world, an active life
position and the formation of a certain mood in society, especially among young people. Because of the fact that these
motivators were not interesting and not talented, the practice of their parody became widely used. In this way, the theme
of demotivators has gradually expanded, and today they have been globally distributed among the Internet users in differ-
ent countries (Bugayeva, 2011: 148).

According to I. Bugayeva’s conception, a demotivator is a picture consisting of a graphic component in a black frame
and a slogan that explains it. So demotivators have a clear composition and contain three main elements: an image, a slo-
gan or a slogan in big letters and an explanatory part in lower case letters. In this way, the linguistic elements and visuals
(photo, drawing, color, font) are perceived as a single informational whole (Bugayeva, 2011: 149).

Among the main features of demotivators the following should be singled out:

1) the direction to satisfy the cultural needs of “readers-readers”;

2) clear general features, the same genre features and conventions for the creation;

3) ensuring the realization of the creative potential of the personality and creative perception of reality;

4) existence predominantly within the Internet space;

5) belonging to the youth style (Bugayeva, 2011: 128-129).
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According to the linguists’ conception, the genre characteristics of demotivators are determined by their belonging to
polymodal texts, which are characterized by intertextuality, hypertext, creolosity, as well as to the works of the speech
genre, which is characterized by the anonymity of the author, the multiplicity and uncertainty of the addressee (Bugayeva,
2011: 151-152).

Demotivational posters are a special way of transmitting information, as prepositions are important for the fullest
possible understanding of its meaning,: a demotivator can contain such semantic components that do not find direct
expression, and the reader decodes these meanings on the basis of their own experience, knowledge of typical situations,
historical and cultural background and knowledge (Bugayeva, 2011: 149).

Thus, O. Golikov and A. Kalashnikova distinguish the following types of demotivators: 1) original or classical, creat-
ed according to the rules and aimed at “destroying” social values; 2) humorous or “demotivators without demotivation”,
the purpose of which is the comical representation of fragments of reality; 3) social and advertising which promote tradi-
tional values through a critical view of the situation; 4) self-presentational, aimed at expressing the attitude to a particular
subculture; 5) esoteric, aimed at popularizing Internet memes or certain phrases; 6) philosophical ones demonstrating ide-
ological position and worldview (Golikov, Kalashnikova, 2010: 127-128).

4. Demotivational posters: functional and pragmatic aspects

The main function of demotivational posters is considered to be a cognitive one, as the information presented in demo-
tivators can influence the recipients, forming their way of thinking and their evaluative and normative system. Demoti-
vators also carry out volitional, axiological, aesthetic, emotional and expressive functions, the essence of which lies in
having certain impact on the modern person. The mixture of two planes (visual and verbal) within a single demo poster
determines the appearance of a comical effect, which is impossible without comical comprehension of one or another phe-
nomenon. Such comical comprehension allows re-evaluating the phenomenon or situation in the mind of the recipients,
changing their system of values. This is one of the aims which demotivators are created for.

According to O. Golikov and A. Kalashnikova’s classification of demotivational posters, we single out such types
of demotivators that determine their pragmatic potential and function as well:

1. Original or classical demotivators, created according to the rules and aimed at “destroying” social values.

|4 B S
FAMILY

Duse thay hare o

In the given demotivational poster the role of family in people’s life is criticized. A visual component demonstrates
happy faces of the family members that is verbally expressed in a slogan FAMILY. But the message below “They only love
you because they have to” gives an opposite idea: family is just the bonds of blood that unite people without their personal
desire and that can cause certain problems in unwilling communication between relatives. Such phrase only questions
the significance of family in the world and “destroys” the values of family relations;

2. Humorous or “demotivators without demotivation”, the purpose of which is the comical representation of fragments
of reality.

(COMMUNICATION

The kary ho nh

Apfly MRTmage
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This demotivational poster is a classical example of a demotivator which has three elements: the slogan COMMUNI-
CATION, a verbal message and a visual component, that is sufficient in comprehension of the idea of the whole poster. In
a visual part of the demotivator we can see two sparrows who imitate a married couple. One of the birds shows a dominant
position over the other that reflects unequal family roles which are rather typical in our society. Traditional understanding
of happy marriage is based on the created rule: if one of the spouses speaks, the other keeps silence. This idea is expressed
in the given verbal component: “The key to a happy marriage” and creates a humorous effect of the demotivator.

3. Social and advertising demotivators, which promote traditional values through a critical view of the situation.

The other demotivational poster tries, in a humourous way, to prove us that

everything you want to do can be controlled and changed by your boss as he decided it. Verbal component: “A4 job
worth doing is worth doing right over your shoulders by your Boss " transmits the idea, that a human is a doll in someone’s
hands and his life is all the time managed by other humans and universal powers. This is realized on a visual level by
the image of a puppet whose hands and legs work by the strings being pulled.

4. Self-presentational demotivators, aimed at expressing the attitude to a particular subculture.

A visual component in the following demotivator is understood only in its connection with the verbal part, as the image
of a smiling girl and a burning house at the background confuses the recipient.

_lDLEaptisn com

GIRL QCQLHT

Maybe next time you'll buy the g cookies

The verbal component: “May be next time you'll buy the fucking cookie” and the slogan GIRL SCOUTS give a key
to solve this puzzle. The Girl Scout activity most familiar to the general public is the annual sale of Girl Scout Cookies as
a money-earning opportunity for councils and troops. This poster criticizes people’s unwillingness to support the tradition
of buying cookies. The reaction of this girl demonstrates the real attitude of people towards the volunteer organization in
a humorous way.

5. Esoteric, aimed at popularizing the Internet memes or certain phrases.

TODAY

STAYING AT

HOME

IS AN ACT OF
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The given demotivational poster reveals today’s situation in the world in the conditions of COVID-19 and lockdown.
The phrase “stay at home” became the most popular motto during the last months: it appeared as a hashtag in social
networks and on TV; pop-stars streamed videos calling for staying at home and encouraging people to have normal
life in new circumstances. After so many months “isolation” is really percepted as a heroic act as people are deprived
of the opportunity to visit their family, meet friends and have a happy free life. The verbal component “TODAY staying
at HOME is an act of HEROISM” proves the idea that home has become a prison for the majority of people. Moreover,
visually the depiction of a Superman label on a home robe is a humorous way to show this heroism that has nothing to do
with the essence of this phenomenon, because for staying at home people do not need superpowers.

6. Philosophical demotivators, which demonstrate an ideological position and worldview.

The given demotivational poster explains the notion PERSISTENCE, which is the slogan of the demotivator, and states
the role of it in human labour and achievements. The verbal component: “Because if you do the same thing over and over,
you'll surely get different results eventually” encourages people to achieve results though they are sometimes very insuf-
ficient. In our opinion, the demotivator shows the idea that any labour is not in vain and sometimes the process can be
more important that the result. The visual element of the poster contains an allusion on the Greek myth about Sisyphus
who was forced to roll an immense boulder up a hill that rolled down every time when it neared the top. The expression
Sisyphus labour became idiomatic and is used to describe useless work. In this context it underlines the idea that any work
is not useless and can bring results.

The other philosophical demotivator is dedicated to the essence of our life. The verbal component in this demotivator
is represented by the phrase: “We 're all on different path to the same place”. The visual image — a coffin in the ground —
conveys the idea of death as an inevitable part of life and life that always ends up with death. The nominative unit path
verbalizes the concept of the way in terms of which the concept of Life is comprehended. Thus, we reconstruct the con-
ceptual metaphor LIFE IS A WAY. We all move in certain directions, choosing our way each day but the final destination
is always the same, as nobody can avoid death.

So, the analysis of the following examples shows that the type of demotivators can determine their pragmatic poten-
tial: original, philosophical, social and advertising demotivators promote the main values and realize the volitional inten-
tion of the speaker, i.e. a suggestive impact on the recipient that helps to create a spiritual guidance and a new type
of thinking among young people; humorous and esoteric demotivators depict famous facts from youth’s life in an ironical
and sarcastic manner, disclose social reality, have entertaining character, carrying out both emotional, expressive func-
tions and a function of forming virtual reality.
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5. Conclusions

A demotivational poster is a special way of transmitting information in the Internet that has a clear composition
and consists of three elements that are percepted as an informational whole: an image (visual component), a slogan
and an explanatory part. A demotivator as a product of the postmodern worldview enters our lives, defining its moral
and value orientations, the attitude towards the surrounding world. Demotivators are created as a series on one theme,
they are grouped into specific blocks according to a common theme, idea and ideology. Modern demotivators provide
the realization of creative potential of an individual and formation of evaluative and normative systems of young people.
During the investigation various types of demotivational posters were analyzed that demonstrated their different function-
al and pragmatic potential depending on their verbal content.
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